Abigail Oberholtzer is the Director of Marketing at The Stow Company, where she leads brand, growth, and product marketing across a portfolio of national home organization brands including Inspired Closets and EasyClosets. In this role, she oversees consumer and dealer-network marketing strategies that support both direct-to-consumer and franchise-style businesses across North America.
With a background spanning digital marketing, product commercialization, and organizational leadership, Abigail is known for building high-performing teams and turning complex business challenges into clear, actionable strategies. She partners closely with sales, product, and executive leadership to drive sustainable growth, improve customer experience, and bring new products to market.
Abigail is a graduate of the Executive MBA program at Michigan State University’s Broad College of Business and is passionate about mentoring and developing the next generation of women leaders. Outside of work, she is an amateur triathlete who enjoys training, traveling, and spending time with family and friends.
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